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• Overarching realisation among all community groups that the fabric 
of Valletta’s communal life is changing at a rapid rate. 

• Respondents tended to be strongly positive on current changes and 
those anticipated for the immediate future - restoring “life” and 
dignity to the City.  

• However, most respondents felt that in the longer term it will 
become increasingly more difficult for Beltin or even Maltese people 
to live in Valletta.  

• How do we make sense of this ambivalence? 
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RQs 
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CASE 

STUDY 

AREAS LITERATURE REVIEW

END 2014 2015

ANALYTICAL FRAMEWORKS

CASE STUDY ANALYSIS

KEY STAKEHOLDER INTERVIEWS

RESEARCH OUTPUT
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VACANT to People Visual Aural Olfactory Litter 

Hotel class 3A 2 3 2 1 2 

Hotel class 3B 3 3 3 3 3 

Catering class 4D 3 3 3 3 3 

Catering other classes 2 2 2 2 2 

Retail 2 2 2 1 1 

Service 2 2 1 0 1 

Office 2 1 1 0 1 

Residential 1 1 1 0 1 

Warehouse 1 0 2 1 1 

Cultural 2 3 2 0 1 

Education 2 2 2 0 1 

Administration 2 1 1 0 1 

Entertainment 3 1 2 0 1 

Industry 2 0 3 2 3 









•



•

•



•

•



•

•

•





1. Aural  

2. Vehicular & Pedestrian Interface  

3. User   

4. Thermal Comfort  

5. Relating to Cleanliness  
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+10.2% 

+5.7% 

+4.3% 
Source: NSO 
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8% of 
tourists stay 
in Valletta 



www.facebook.com/valletta2018 www.twitter.com/valletta_2018

 www.instagram.com/valletta_2018 
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20% 

3% 

77% 

Full-time Employment 

EU Nationals

TCNs

Nationals

17% 

1% 

82% 

Part-time Employment 

EU Nationals

TCNs

Nationals



  20% 

10% 

9% 

7% 

6% 
6% 

4% 

2% 

2% 

2% 

32% 

Computer programming activities - 62.01

Other printing - 18.12

Advertising agencies - 73.11

Architectural activities - 71.11

Engineering activities and related technical consultancy - 71.12

Television programming and broadcasting activities - 60.20

Retail sale of newspapers and stationery in specialised stores - 47.62

Operation of historical sites and buildings and similar visitor attractions -
91.03

Motion picture, video and television programme production activities -
59.11

Specialised design activities - 74.10

Other NACEs



  

166 

132 

294 

250 

349 

471 

305 
290 

407 

527 

408 

0

100

200

300

400

500

600

N
o

. o
f 

n
o

ti
fi

e
d

 v
ac

an
ci

e
s 

to
 J

o
b

sp
lu

s 



  

483 

453 

460 

505 

199 

483 

458 

477 

431 

363 

324 

0 100 200 300 400 500 600

2014Q1

2014Q2

2014Q3

2014Q4

2015Q1

2015Q2

2015Q3

2015Q4

2016Q1

2016Q2

2016Q3

No. of registered jobseekers 



Vacancies notified to Jobsplus: 
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Top 5 Occupations 
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2017 Culture Matters Seminar: Valletta 2018 Findings 



Since 2010  
 
Media sector has lost 
its share in the CCIs 
(from 28% in 2010)  
 
Overtaken by growing 
share of creative 
business services (62% 
in 2010) and the arts 
(7% in 2010).  
 
Heritage maintained 
its share 

Heritage  
3% 

Arts  
9% 

Media 
22% 

Creative Business 
Services 

66% 

COMPOSITION OF THE CCIs IN 2015 

2017 Culture Matters Seminar: Valletta 2018 Findings 



The CCIs 
outperforming 
the rest of the 
economy 
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Broad-based 
positive growth: 
 
Recovery in the heritage 
sector 
 
Persistent double-digit 
growth in Arts and the 
Creative Business Services  
 
Media sub-sector continued 
to slow down further 

Average Annual Growth in Gross Value Added (%)   

          

    2000/05 2005/10 2010/15 

          

Crafts -0.9 -10.9 5.9 

Cultural Sites : -2.6 9.3 

  Heritage  47.1 -3.6 9.0 

          

Visual Arts 24.2 11.6 : 

Music 0.1 30.9 : 

Performing Arts -4.1 7.3 : 

Cultural Education     : 

  Arts  5.0 17.6 15.4 

          

Printing and Publishing 0.4 4.0 0.9 

Audio-visual 0.0 7.0 10.9 

  Media 0.3 4.7 3.8 

          

Design : 2.1 5.0 

Software Services 32.1 19.3 9.5 

Creative Services 145.5 7.3 18.2 

Cultural Tourism : : 2.8 

  Creative Business 
Services 

57.6 12.2 10.1 

          

CCI 17.3 9.4 8.8 

2017 Culture Matters Seminar: Valletta 2018 Findings 



The CCIs created 2,800 
new jobs between 
2010 and 2015; 
 
Almost triple the job-
creation between 2005 
and 2010.  
 
 

Average Annual Growth in Employment (%)     

          

    2000/05 2005/10 2010/15 

          

Crafts -2.7 1.6 -3.7 

Cultural Sites : -7.8 1.7 

  Heritage  42.5 -6.1 0.6 

          

Visual Arts 16.3 8.7 : 

Music 2.6 17.6 : 

Performing Arts -1.1 -6.8 : 

Cultural Education     1.9 

  Arts  3.8 5.5 6.0 

          

Printing and Publishing 2.2 3.9 -1.5 

Audio-visual 2.8 -4.1 0.4 

  Media 2.4 1.2 -1.0 

          

Design : -2.1 5.9 

Software Services 11.2 8.0 11.8 

Creative Services 75.3 1.3 9.4 

Cultural Tourism : : -1.2 

  Creative Business Services 44.3 2.6 8.3 

          

CCI 13.6 2.1 4.7 

2017 Culture Matters Seminar: Valletta 2018 Findings 



Gross value added 
per person 
employed: 
  
€37,900 in the CCIs 
 
€34,100 in services 
 
€32,100 in manufacturing 

0 10,000 20,000 30,000 40,000 50,000 60,000 70,000 80,000
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(GVA per Person Employed) 

2017 Culture Matters Seminar: Valletta 2018 Findings 



Productivity 
Gains 
Throughout: 
 
Gross Value 
Added increased 
in Excess of 
Employment 

Average Annual Growth in GVA per Person Employed (%)   

          

    2000/05 2005/10 2010/15 

          

Crafts 1.9 -12.3 9.9 

Cultural Sites : 5.6 7.4 

  Heritage  3.2 2.7 8.3 

          

Visual Arts 6.8 2.6 : 

Music -2.4 11.3 : 

Performing Arts -3.1 15.0 : 

Cultural Education     4.7 

  Arts  1.2 11.5 8.8 

          

Printing and Publishing -1.8 0.1 2.5 

Audio-visual -2.7 11.6 10.5 

  Media -2.1 3.5 4.8 

          

Design : 4.3 -0.9 

Software Services 18.8 10.5 -2.0 

Creative Services 40.1 5.9 8.0 

Cultural Tourism : : 4.0 

  Creative Business Services 9.2 9.4 1.6 

          

CCI 3.3 7.2 4.0 

2017 Culture Matters Seminar: Valletta 2018 Findings 



Strong 
demand 
conditions or 
gains in 
market shares 
supported the 
growth in GVA 
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Profit margins 
have generally 
been 
maintained 
between 2010 
and 2015 
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Source: NSO Demographic Review 2014 & Primary Survey Data  
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Source: Eurobarometer surveys data (Wave: 27/03/06) & Primary Survey Data  



Source: Eurobarometer Surveys data (2011) & Primary Survey Data 
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 % 

Source: European Elections Study (2009) & Primary Survey Data 



  
% 

Source: Eurobarometer surveys data & Primary Survey Data  



 

% 

Source: NSO Cultural Survey Data (2012) & Primary 
Survey Data 









Actively participated 3.4% 













1. Objectives   

2. Research design  

3. Results 

4. Conclusions 

5. Way Forward 



Econometric model to parse out determinants of European identity 

 

Focus groups for “deep dive” on the issue 

 

Panel data to determine causal impacts  
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Start of Week Throughout the week End of Week

Fills out a survey

Answer questions about 
participants’ own 
characteristics, 
audience habits, 
awareness/perceptions 
about different V2018 
events.

Short Feedback through App

Reporting participants’ 
encounters with V2018 
touchpoints through mobile 
phone.  Three/four character 
response relating to the event, 
the action involved in the 
encounter and satisfaction with 
the encounter

Describes Encounters

Elaborate on’ encounters with V2018 events 
reported in the text messages.  Pull-down 
menus allow participants to specify which 
event they encountered, what form of 
encounter, who else was involved in the 
encounter and the perceived value created 
through the encounter, as well as 
participants’ own reflections on the encounter

Revisits the Survey

Participants complete a second questionnaire 
abut the participants’ satisfaction with 
cultural events and promotion of event with 
family, friends and colleagues.

1 2 3 4

FOUR-CHARACTER FEEDBACK (MANDATORY)

Event Action Satisfied

A) Event A A) Read about On a scale from    1 to 7

B)   Event B B)  Heard about “How satisfied are you 
with the encounter?”

C)   Event C C) Talked about

D)   Event D D) Social media sharing Value

E) Other events E) Direct participation On a scale from 1 to 7

F) Other “How important was this 
encounter for you?”

BC65

ONLINE DIARY (NOT MANDATORY)

• Participant inputs reflections on encounter with cultural events
• Other people involved in encounter (roles?)
• On home computer or on smart phone app

ONLINE SURVEY

• Participant characteristics

• Audience habits

• Awareness about V2018 events

• Perceptions about V2018 events

ONLINE SURVEY

• Audience habits

• Perceptions about V2018 events

• Satisfaction with V2018 events participation

• Net promoter score for V2018 events

23 February 2017 
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Start of Week Throughout the week End of Week

Fills out a survey

Answer questions about 
participants’ own 
characteristics, 
awareness/perceptions 
about V2018 events 
and brand.

Short Feedback through App

Reporting participants’ 
encounters with V2018 
touchpoints through mobile 
phone.  Three/four item response 
relating to the event, the action 
involved in the encounter, the 
importance and satisfaction with 
the encounter

Describes Encounters

Elaborate on’ encounters with V2018 events 
reported in the text messages.  Pull-down 
menus allow participants to specify which 
event they encountered, what form of 
encounter, who else was involved in the 
encounter and the perceived value created 
through the encounter, as well as 
participants’ own reflections on the encounter

Revisits the Survey

Participants complete a second questionnaire 
abut the participants’ experience with V2018 
and net promoter.

1 2 3 4

FOUR-CHARACTER FEEDBACK

Event Action Satisfied

A) Event A A) Read about On a scale from    1 to 7

B)   Event B B)  Heard about “How satisfied are you 
with the encounter?”

C)   Event C C) Talked about

D)   Event D D) Social media sharing Value

E) Other events E) Direct participation On a scale from 1 to 7

F) Other “How important was this 
encounter for you?”

BC65

ONLINE DIARY

• Participant inputs reflections on encounter with cultural events
• Other people involved in encounter (roles?)
• On home computer or on smart phone app

Reflections

INITIAL SURVEY

• Participant characteristics

• Awareness about V2018 events

• V2018 Brand experience 

CONCLUDING SURVEY

• V2018 Brand experience 

• Net promoter score for V2018 events

23 February 2017 
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Resilients Overcontrollers Undercontrollers 

0 2 4 6 8 10

Valletta 2018 makes a strong impression on my senses

I find Valletta 2018 interesting in a sensory way

Valletta 2018 does not appeal to my senses

Valletta 2018 induces feelings and sentiments

I do not have strong emotions for Valletta 2018

I engage in a lot of thinking when I encounter Valletta 2018

Valletta 2018 does not make me think

Valletta 2018 stimulates my curiosity

Resilients

Before

After
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Valletta 2018 does not appeal to my senses
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I engage in a lot of thinking when I encounter Valletta 2018

Valletta 2018 does not make me think

Valletta 2018 stimulates my curiosity
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Before
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I find Valletta 2018 interesting in a sensory way
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I engage in a lot of thinking when I encounter Valletta 2018
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Valletta 2018 stimulates my curiosity
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0 20 40 60 80 100 120

Internet browsing

Saw on TV

Heard on radio

Read on newspapers/magazine

Posted on social media myself

Chat with friends/family face-to-
face

Overheard a conversation

Participated in the event

Other

Encounters
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Malta International Arts Festival

Malta Fashion Week
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1 3 5 7

Internet browsing

Saw on TV

Heard on radio

Read on newspapers/magazine

Posted on social media myself

Chat with friends/family face-to-face

Overheard a conversation

Participated in the event

Other

Importance Satisfied



23 February 2017 2017 Culture Matters:  Valletta 2018 Findings 179 

1 3 5 7

Valletta Green Festival

Valletta Film Festival

Għanafest

Malta Jazz Festival

Malta International Arts Festival

L-Għanja tal-Poplu - Festival

Darba Waħda...

Il-Warda tar-Rih - Windrose

Malta Fashion Week

Blitz

Strada Stretta (Events)

Pageant of the Seas

Other

Resilient
1 3 5 7

Valletta Green Festival

Valletta Film Festival

Għanafest

Malta Jazz Festival

Malta International Arts Festival

L-Għanja tal-Poplu - Festival

Darba Waħda...

Il-Warda tar-Rih - Windrose

Malta Fashion Week

Blitz

Strada Stretta (Events)

Pageant of the Seas

Other

Overcontroller
1 3 5 7

Valletta Green Festival

Valletta Film Festival

Għanafest

Malta Jazz Festival

Malta International Arts Festival

L-Għanja tal-Poplu - Festival

Darba Waħda...

Il-Warda tar-Rih - Windrose

Malta Fashion Week

Blitz

Strada Stretta (Events)

Pageant of the Seas

Other

Undercontroller

Resilients Overcontrollers Undercontrollers 



23 February 2017 2017 Culture Matters:  Valletta 2018 Findings 180 

•
•

•

•



23 February 2017 2017 Culture Matters:  Valletta 2018 Findings 181 



23 February 2017 2017 Culture Matters:  Valletta 2018 Findings 182 



23 February 2017 2017 Culture Matters:  Valletta 2018 Findings 183 

0

2,000

4,000

6,000

8,000

10,000

12,000

14,000

16,000

Jan/16 Feb/16 Mar/16 Apr/16 May/16 Jun/16 Jul/16 Aug/16 Sep/16 Oct/16 Nov/16 Dec/16 Jan/17

Chart Title

Facebook likes Twitter followers Instagram followers



23 February 2017 2017 Culture Matters:  Valletta 2018 Findings 184 

Pageant of the Seas event 

http://www.valletta2018.org/
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Tasks

00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

R ET  app f inetuning 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Setup 00000000000000000000000000 000011111111000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Piloting and field testing 00000000000000000000000000 000000000001111111100000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Off-field testing 00000000000000000000000000 000000000001111111100000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

0

R ET  F ield Wo rk 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Field work 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Participant sample frame development 00000000000000000000000000 000000000000000000000000000000000000000001111111111111110000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Participant recruitment 00000000000000000000000000 000000000000000000000000000000000000000000000000000000011111111111111111111111111111111111111111000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Participant engagement and monitoring 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000001111111111111111111111111111111111111111111111111111111110000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Data monitoring 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000001111111111111111111111111111111111111111111111111111111110000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Data cleaning 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000011111111000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Data analysis 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000111111111111111111111111111110000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Synthesis and report writing 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000011111111111111111111111111111000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Report finalization 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000001111111111111111111111111111111111111111111111111111111111111000000000000000000000000000000000000000000000000000000000000000000

00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Qualitat ive Wo rk 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Transcript coding 00000000000000000000000000 000011111111111111111111111111111111111111111111111111111111111110000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Data analysis - Axial approaches 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000011111111111111111111111111111111111111111111111111111111111110000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Results comparison (vs RET) 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000011111111111111111111111111111110000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

So cial M edia D ata 00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Social media data collection 11111111111111111111111111 111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111

Observations comparison 11111111111111111111111111 111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111

00000000000000000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
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